
Media Literacy 
Teaching 
Strategies

3 Reasons
1. Media Literacy/Pop Culture 

is unworthy of precious time

2. I don’t know how to teach it

3. I don’t know how to    
assess/evaluate it
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I don’t know how to assess/
evaluate media learning

1. Postponing Judgment 

2. Logging/Journaling 

3. Interview 

4. Exemplars 

5. Rubrics/Checklists 

6. Triangulation

Postponing Judgment

Investigate and acknowledge biases of 
medium, creator and audience.

Adjust criteria to allow for students’ 
experience and maturity.

Blogging/Journaling

The process is the product. 

Opportunities to witness learning 
process and metacognition.

CAVEAT: Be aware that learning is 
being measured via writing (bias).



Interview/Discussion

Opportunities to witness learning 
process and metacognition.

CAVEAT: Be aware that learning is 
being measured via speaking (bias).

Exemplars

Reveal the target.

CAVEAT 1: Student demonstrations 
might mimic exemplars.

CAVEAT 2: Use average (Level 3) 
exemplars.

Rubrics/Success Criteria
Qualitative descriptors of criteria 

and essential ingredients.

Distribute WITH assignments.

Especially useful when accompanied 
by exemplars.

Triangulation

Observing/Discussing
Writing (journaling)

Speaking (interviewing)
Producing Texts

I don’t know how to assess/
evaluate it

1. Postponing Judgment 

2. Logging/Journaling 

3. Interview 

4. Exemplars 

5. Rubrics/Checklists 

6. Triangulation

 I don’t know how to teach it. 
Integrate short lessons with other 
educational experiences: 

video/audio 

internet searches 

excursions 

reading 



What is ‘IT?’ 
1. demonstrate an understanding of a variety of media texts;  

2. identify some media forms and explain how the conventions 
and techniques associated with them are used to create 
meaning; 

3. create a variety of media texts for different purposes and 
audiences, using appropriate forms, conventions, and 
techniques; 

4. reflect on and identify their strengths as media interpreters 
and creators, areas for improvement, and the strategies they 
found most helpful in understanding and creating media texts.

1. understanding media texts;  

2. explain how conventions and techniques create meaning; 

3. create media texts  

4. reflect as media interpreters and creators

1. understand 

2. conventions and techniques 

3. create  

4. reflect

 I don’t know how to teach it. 

Frameworks
Compare And Contrast

Lists
Continuum

 With and against
Positioning

A Range of Readings
Production

Instructional 
Instruments
Frameworks

Teaching Strategies

Key Concepts (aml.ca) 
1. Media texts construct reality. 
2. Media texts construct versions of reality. 
3. Audiences negotiate meaning. 
4. Media texts have economic implications. 
5. Media texts communicate values messages. 
6. Media texts communicate political and social 
messages. 
7. Form and content are closely related in each 
medium. 
8. Each medium has a unique aesthetic form. 



Key Concepts 
(Language 1 - 8, English 9&10, English 11&12) 

1. All media are constructions.  
2. The media contain beliefs and value messages.  
3. Each person interprets messages differently.  
4. The media have special interests 
(commercial, ideological, political).  
5. Each medium has its own language, style, 
form, techniques, conventions, and aesthetics. 

Media 

Literacy 

Triangle 

Meanings 

Meanings 

Audience

Production

Text 

Audience
race 
class  

culture 
gender 

textual competence 
psychology 

social functionMeanings 

Production

distribution 
legality 

codes & practices 
ownership 

control 
finance 

technology

Meanings 



Text 
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values 
genre 

commodity 
intertextuality
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Meanings 

1.  What kind of text is this?  
(e.g., tweet, magazine, video, T-shirt, poster, website)  
 
2.  Does it follow a formula or pattern?  
 
3.  What are the codes and conventions used?  

 
4.  Are there any stereotypes?  

 
5.  What are the messages (implicit and explicit)?  

 
6.  What values are being promoted?  

 
7.  Whose point of view do the values represent? 

  
8.  Are my values represented?  

 
9.  Why or why not?  

 
10.  In what ways is this text                                   tell a 

part of a story?  
 

11.  How do I know this?  

1.  Who is the target audience for this text? 
 

2.  How and why does this text appeal to its 
target audience?  

 
3.  How can I tell?  

 
4.  How does this text (not) appeal to me?  

 
5.  What things do I like and dislike about it?  

 
6.  In what different ways might people use or 

consume this text?  
 

7.  How might I change the text to make it more 
enjoyable?  

 
8.  How might I change the text to make it 

attractive to a different target audience? 
 

1.  Who produced this text? 
 

2.  For what purpose(s) was it produced?  
 

3.  How was the text made?  
 

4.  What production techniques were used?  
 

5.  How might I influence the production of this kind of text? 
 

6. How is this text distributed or sold to the public? 
 

7.  Who owns the text (copyright)? 
 

8.  Who profits from the consumption of this text? 
 

9.  What rules and laws affect the production of the text                                 
(e.g. copyright, running time, trademarks)?  

 
10. How might I create a similar text (or be prevented from doing so)? 

Triangled Questions 

meanings 

text 

production 

audience 

The Association for Media Literacy 

Compare And 
Contrast

examine at least two texts and 
apply a compare and contrast 
strategy 



Compare And 
Contrast

examine at least two texts and 
apply a compare and contrast 
strategy 

 Continuum
asks students to place a range 
of items along a continuum 
according to specific criteria



Raranga
Designed by: Pax Zwanikken

Silver Fern (Black with Red Stars)
Designed by: Kyle Lockwood

Modern Hundertwasser
Designed by: Tomas Cottle

Silver Fern (Black, White and Red)
Designed by: Kyle Lockwood

Red Peak 
Designed by: Aaron Dustin

Curly Koru
Designed by: Daniel Crayford & Leon Cayford

Unity Koru (Red & Blue)
Designed by: Sven Baker

Black Jack
Designed by: Mike Davison

Finding Unity in Community
Designed by: Dave Sauvage

Southern Koru
Designed by: Sven Baker

Pikopiko 
Designed by: Grant Pascoe

New Southern Cross 
Designed by: Wayne William Doyle

New Zealand Matariki
Designed by: John Kelleher

Huihui/Together
Designed by: Sven Baker

Silver Fern (Black, White and Blue)
Designed by: Kyle Lockwood

Manawa (Black & Green)
Designed by: Otis Frizzell

Koru (Blue)
Designed by: Andrew Fyfe

Southern Cross Horizon 
Designed by: Sven Baker

White & Black Fern 
Designed by: Alofi Kanter

Silver Fern (Black & Silver)
Designed by: Sven Baker

Koru (Black)
Designed by: Andrew Fyfe

Manawa (Blue & Green)
Designed by: Otis Frizzell

Land Of The Long White Cloud (Ocean Blue)
Designed by: Mike Archer

Embrace (Red & Blue)
Designed by: Denise Fung

Tukutuku 
Designed by: Pax Zwanikken

Silver Fern (Green) 
Designed by: Roger Clarke

Moving Forward
Designed by: Dominic Carroll

Koru Fin
Designed by: Daniel Crayford & Leon Cayford

Unity Koru
Designed by: Paul Densem

Inclusive
Designed by: Dominic Carroll

Silver Fern (Black & White)
Designed by: Kyle Lockwood

Fern (Green, Black & White) 
Designed by: Clay Sinclair & Sandra Ellmers

Silver Fern (Red, White and Blue) 
Designed by: Kyle Lockwood

Land Of The Long White Cloud  
(Traditional Blue)
Designed by: Mike Archer

NZ One
Designed by: Travis Cunningham

Unity Fern (Red & Blue)
Designed by: Paul Jackways

Black & White Fern
Designed by: Alofi Kanter

The Seven Stars of Matariki 
Designed by: Matthew Clare

Koru and Stars 
Designed by: Alan Tran

Wā kāinga/Home
Designed by: Grant Alexander (Principal),  
Alice Murray, Thomas Lawlor, Jared McDowell

The official long list
For further details  
call 0800 36 76 56  
or visit flag.govt.nz

Authorised by the Flag Consideration Panel

 Continuum
asks students to place a range 
of items along a continuum 
according to specific criteria

Lists

students consider 
or build a list of 
items according to 
prescribed criteria

Lists
NB: the power of the 
strategy lies in the 
speaking and listening 
(processing) that it 
engenders

 List the 3 most important 
communications technologies 
in students’ lives. 

List 3 of the most significant 
communications technology 
innovations in the last X years.

List 3 games that some people think 
should be banned. 

List 3 games that you think should be 
banned. 

List 3 games that some people think 
should be banned but they shouldn’t be 
banned.



List 3 things that players learn from 
games. 

List 3 things that players learn from games 
that some people might worry about. 

List 3 things that players learn from games 
without realizing that they have learned 
them. 

List 3 things that you think the other 
students will list.

List the 3 most popular toys in class. 

List the 3 most popular toys for 1) girls;  
2) boys; 3) girls and boys. 

List the toys that almost no one plays with 
and explain why. 

List 3 toys that were popular last year, but 
are not popular this year.

List 3 TV shows that parents won’t let 
you watch. 

List 3 TV shows that you can watch, but 
not your younger brother(s) or sister(s). 

List 3 reasons why some people might not 
want children to have TVs in their 
bedrooms.

List 3 reasons why parents want their 
children to carry mobile phones. 

List 3 reasons why schools might ban 
mobile phones from the classroom. 

List ways that students might use their 
mobile phones to learn.

List 3 reasons why some people like to 
watch sports on TV. 

List 3 reasons why some people don’t like 
people to watch sports on TV.

Lists

students consider 
or build a list of 
items according to 
set criteria



 With and Against 
students consider which media 
messages they feel comfortable 
with (the ‘with’ part of the 
strategy); and 
which messages make them feel 
uncomfortable (the ‘against’ part);  
and WHY

 With and against 
It is unethical to use the image of a real 
dying person in an anti-smoking message. 
It is OK to use the image of a real dying 
person in an anti-smoking message. 
It is OK to use the image of a real dying 
person in an anti-smoking message with her 
permission.

 With and Against 
students consider which media 
messages they feel comfortable 
with (the ‘with’ part of the 
strategy); and 
which messages make them feel 
uncomfortable (the ‘against’ part);  
and WHY

  -  Positioning 

exploring the reader’s 
assumptions about the 
text & the text’s 
assumptions about the 
reader 



  -  Positioning 

What are my expectations of this text?  
Who does this text think I am? 
What does this text want me to do? 
Why? 
Why am I (un)willing to comply? 



  -  Positioning 

analyzing the reader’s 
assumptions about the 
text and the text’s 
assumptions about the 
reader 

A Range of Readings 

Understand Preferred, 
alternative and 
oppositional

Preferred Readings 

I understand the 
intended meaning and 
accept it.

Oppositional Readings 

I understand the 
intended meaning and 
reject it.



Alternative Readings 

Presentation:  
I understand the 
intended meaning and 
accept/reject it. 

Alternative Readings 

Reality:  
Inaccurate/incomplete prior 
knowledge has resulted in 
misinterpretation.



A Range of Readings 

Preferred, alternative 
and oppositional

Production
Consolidation

Integration
Codes and conventions

Group skills
Planning skills
Technical skills

Reading
Speaking
Writing

Critical thinking

Media Products/Texts
• Advertisement*† 
• Billboard*† 
• Brochure* 
• Menu*† 
• Graphic novel*† 
• News report*† 
• Blog† 
• Game*† 
• Greeting card* 
• E-card† 
• Poster* 
• Report*†

• Podcast† 
• Interview*† 
• Music† 
• Website† 
• Music Mix† 
• Invitation*† 
• Cartoon*† 
• Vlog† 
• Travelogue† 
• Banner Ad† 
• Tweet† 
• Adaptation*†

* paper     † electronic 

• T-shirt 
• Clothing design *† 
• Postcard* 
• Text message*† 
• Mashup† 
• Multimedia Pres† 

• Storyboard†* 
• Textbook page* 
• Wrapper* 
• Package* 
• Documentary†*



 I don’t know how to teach it. 

What is “it?” 

1. understand 

2. conventions and techniques 

3. create  

4. reflect

 I don’t know how to teach it. 
Frameworks

Compare And Contrast
Lists

Continuum
 With and against

Positioning
A Range of Readings

Production

1. Media Literacy/Pop Culture 
is unworthy

2. I don’t know how to teach it

3. I don’t know how to    
assess/evaluate it


