
Media Literacy  
in My Classroom We need a 

media literacy 
epidemic.
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Interesting 
Useful 

Effective
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Media 
Literacy is 

Fun

Life-long learning 
must NOT be a 
life sentence. 
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The process 
is the 

product

What is  
media literacy? 

A repertoire of competencies that 
enable people to analyze, 

evaluate, appreciate and create 
messages in a wide variety of 
media, modes, genres, and 

forms.
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Through  
&  

About 
(codes, conventions, values)

What is the 
difference between 

ICT and media 
literacy?

Language is the 
operating system 

of thinking.  
Walter Ong SJ



There are no neutral 
messages. 

 
Each creator has biases.  
Each medium has biases. 
Each audience has biases.

Codes & 
conventions 

plus contexts, 
values & ethics

How do we 
teach media 

literacy?

Frameworks	

Heuristics	


Orthodoxies	

Practices

Math
identify key information	


isolate the variable	

apply the appropriate formula

Math
Combine the information 

provided with what you know to 
find the requested answer.	


What they tell me + 	

what I know 	


= answer	




Narrative
define characters	

identify conflicts	


identify rising action	

infer themes (values)

Science
form a hypothesis	

test the hypothesis	


observe	

report

Media Studies
Use the 	


media literacy triangle 	

to make meanings 	


from 3 points of view	


Meanings 

Audience

Production

Text 

. text 
A means of communication that uses 
words, graphics, sounds, and/or 
images, in print, oral, visual, or 
electronic form, to present information 
and ideas to an audience. 
Language 1 – 8, page 159 
!
!!

A spoken, written, or media work that 
communicates meaning to an audience. 
English 9 & 10, page 54

Terminology

Media are the 
communications 
vehicles that 
carry messages. 
!

• Images 
• Words  
• Sounds

Media Producers 
are the people, 
corporations and 
agencies that create 
and/or distribute 
media messages. 
!
• CBC 
• Bell Media 
• Twitter 
• Youtube

Media Texts 
are the creators’ 
products sent to 
audiences.
!

• Videos
• Tweets
• Buildings 
• Apps
• Clothes

 Media                     Producers                Texts



news media 
sports media 

financial media 
broadcast media

Text 
denotation       
connotation 

codes 
values 
genre 

commodity 
intertextuality

Meanings 

Audience
race 
class  

culture 
gender 
textual 

competence 
psychology 

social function

Meanings 

Production

distribution 
legality 
codes & 
practices 

ownership 
!

control 
finance 

technology

Meanings 

Production

distribution 
legality 

codes & practices 
ownership 

!

control 
finance 

technology

race 
class  

culture 
gender 
textual  

competence 
psychology 

social function

AudienceText 
denotation       
connotation 

codes 
values 
genre 

commodity 
intertextuality

Meanings 

Prompt

Directing students to 
learn and demonstrate 
specific expectations.	




Text 

1. What codes and 
conventions are used?  

!

2.  Are there any stereotypes?  
!

3.  What values are being 
promoted?  

!

4.  Whose point of view do the 
values represent? 

  
5.  Are my values 
represented?  Production

1.  For what purpose(s) was this text produced?  
!
2.  What production techniques were used to 
produce this text?  

!
3.  Who owns the text (copyright)? 

!
4.  Who profits from the consumption of this text? 

!
5.   How might I create a similar text (or be 
prevented from doing so)?

Audience
1.  How and why does this text appeal to 
its target audience?  

!
2.  How can I tell?  

!
3.  How does this text (not) appeal to me?  

!
4.  In what different ways might people 
use or consume this text?  

!
5.  How might I change the text to make it 
attractive to a different target audience? 

Meanings 

Audience

Production

Text 
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Why is this funny?

36

Does this joke 
only work as a set 

of 3 images?



Is this funnier 
because of who is 

in the photos?
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Is this funnier 
because they are 

in full dress?

38

Is this funnier 
because they are 

at an official 
function?

39

What might they 
be saying?

40 41

phhhhhhht

Do these photos 
allow us to 

discuss farting?

42



What brand is this 
text promoting?

43 44

Is this funnier to 
males than to 

females?

45

Is this funnier to 
Britons than 
Canadians?

46

Is this funnier to 
Monarchists than 
anti-Monarchists?

47

Is this funny in 
post-colonial 

Africa?

48

Who might have 
taken these 

photos?
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Why might they 
take them?

50

How might the 
photographer be 

paid for these 
photos?

51

What other 
questions come to 

mind?

52

Preparation 
not 

protection


